
you create your story
.



A story that connects 
people emotionally.



We tell that story
to the world.



Inspiring others with 
infinite creativity.



Introducing 

Spreading our wings to help tell your story,
by being part of the journey to create the perfect message.



Connecting your vision
to the world intimately.

A brand’s visual identity and imagery used, 
connect with a particular audience and 
distinguish how they set themselves apart - 
by being unique.

Imagery creates a mood and an emotional 
connection.

Emotional branding uses imagery and 
compelling design to tap into the human 
senses.

Through imagery and brilliant design, 
we connect with emotions, and importantly, 
tell a story.



Making an impact with 
simplicity.

If you look back at your memories, you’ll see 
that the most impactful moments are the 
simplest of gestures. We remember them 
because they’re sincere and meaningful. 
Similarly, simple, yet compelling design is 
not subtraction for the sake of subtraction. 
Minimalism is subtraction for the sake of 
focus, impact and elegance.

Simplicity is the ultimate sophistication.



We elevate your 
reach through:

Creative Solutions & Graphic Design

Brand Identity/Strategy/Roll Out

Logo Design/Brandmark

Print & Digital Marketing Materials

360º Integrated Campaigns

Presentation, Layout & Deck Materials

Editorial & Magazine Materials

Online Based Materials

Digital Marketing, SEO, SMO

Web Design/App Design//Micro-sites

Digital Menus

Illustration & Image Editing

Art Direction

Content Writing

Storyboard Scripting

Photo Shoot/Video Shoot



Breathing life into
world-class brands.



Brands we have connected with.



Showcasing creative solutions.*

*Please note specific samples can be shared upon request.



Brand Identity & Development





6.1 Digital Assets:
     Social Media Posts
Social Media Posts are created in 3 different Scenarios:

1. Image led, no text

2. Statement based both with image and without image

3. Product showcasing (such as demos, features, 
advantages, etc which can be done via animation or 
still graphics)

The size depends on platform being used for each post.
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6.2 Digital Assets:
      Image Lead Posts
One scenario (positive and negative versions):
1. This includes a frame and arrow, which frame is cut 
out at certain parts - this would apply to all images for 
consistency to cut out the frame in certain places adding 
dimension to the overall look.

2. For filters, only black or white are used which are at 
a transparency of up to 25% opacity at the most. The 
multiply effect is chosen for black filter while white filter 
uses the normal transparency effect. Try to use images that 
do not require a filter. Filters are for text legibility only.
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VISUAL GUIDELINES



TABLE TALKER
The Olival logo can be used in full color or monochrome 
versions depending on the surface it is placed on.

For example on wood and straw bags, the master brown 
monochrome logo is used, which the dark brown version 
is used for legibility if necessary.

These are various examples of gift items that can be 
produced.

TABLE TALKER
The Olival logo can be used in full color or monochrome 
versions depending on the surface it is placed on.

For example on wood and straw bags, the master brown 
monochrome logo is used, which the dark brown version 
is used for legibility if necessary.

These are various examples of gift items that can be 
produced.

VAR IO U S  G I F T  ITEM S
The Olival logo can be used 
in full color or monochrome 
versions depending on the 
surface it is placed on.  
For example on wood and 
straw bags, the master brown 
monochrome logo is used, which 
the dark brown version is used 
for legibility if necessary.

These are various examples 
of gift items that can be 
produced.

7.0    PHOTOGRAPHIC DIRECTION

FOO D PH OTOG R APHY
Images to support the visual identity of  
Olival Eatery & Bar should hold characteristics 
that include light, airy, natural and  
vibrant color hues. The food imagery needs  
to be displayed on the dedicated cultery  
selected for the restaurant, such as specific 
plates, napkins, utensils and props.

M OO D/L I FEST YLE  I MAG ERY
For all mood/lifestyle images of objects and  
people, the background should be blurred  
with a shallow depth of field, highlighting  
the main subject focused on in the image.

SC EN ERY/ VEN U E I MAG ERY
For venue/scenery images of the overall 
scenery, the image should be crisp and 
focused, covering an artistic angle to 
showcase the atmosphere.

Please refer to adjacent referenc images.

FOO D  PH OTOG R APHY M OO D/L I FEST YLE  I MAG ERY M OO D I MAG ERY

B R A N D  G U I D E L I N E S    |    2 0 2 0

PANTONE 7490 C PANTONE 7505 C

CO FFEE  S LEE VE
Coffee sleeve wrap around on the cup.

L I D 
Can use a brown or black lid in final production.

For the love of 

fresh coffee. For the love of 
fresh coffee.

LID: Can use a brown lid in final production

LID: Can use a brown lid in final production









Advertising Campaign Key Visuals













Layout & Presentation













Packaging











Digital Marketing & Social Media











Web Design



www.khfalcon.com



www.anf-realestate.com



www.babadi.com



www.planetterra.life/



www.savagebloodlines.com



Photography & Art Direction









Connect with us.



THANK YOU.

TO LEARN MORE PLEASE CONTACT:

+971 50 562 7047 or email connie@freedomtocreate.biz

www.freedomtocreate.biz


